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In March 2017 IDI, the representative 
body of designers in Ireland launched 
Design Skillnet to address the 
Continuing Professional Development 
( CPD ) of members. Led by a Steering 
Group of sector representatives 
we work to identify and anticipate 
the training requirements of design 
professionals. From one-to-one 
executive or business coaching 
to tailored and bespoke solutions 
delivered in-house, we source sector 
specific expertise to support design 
professionals at every stage of their 
careers and businesses.  

Design Skillnet has developed at 
speed to keep pace with the rapidly 
evolving discipline that is design, 
launching many firsts such as the 
Design Leaders Conference and 
Design Management Professional 
Diploma. We collaborate closely  
with our co-promoters ICAD, and 
industry partners 100 Archive to 
provide expertise that meets the 
expectations of our collective 
members to harness and develop 
their knowledge and experience.  

Based on engagement and 
feedback, we know the positive 
and transformative impact that our 
initiatives have had to date, and will 
continue to work closely with our 
co-funder Skillnet Ireland to meet 
ongoing needs and growing demand. 
Our mandate is to support design 
professionals, and for those who 
have not yet benefited from our 
substantially subsided programmes 
and resources, we encourage you to 
read about the experiences of peers 
and consider the opportunity to 
invest in your career and business.

Aileen Dempsey
December 2020

Design 
Skillnet

A message from 
Aileen Dempsey
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30,923
Hours of training 
delivered for design 
professionals

The Numbers
Since the formation of 
Design Skillnet in 2017...

600
Design Professionals 
have attended the Design 
Leaders Conference

269
Different workshops
and webinars

54
International speakers  
and trainers at Design  
Skillnet events

1363
Design professionals 
attended Design Skillnet 
training programmes  
and workshops

770
Companies attended  
Design Skillnet training

Delivered by a team of 3.
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Learning &
Advising

This is a time of unprecedented 
opportunity for design professionals. 
The role of design has expanded 
and its contribution has become 
better recognised. Designers are 
defining how companies interact with 
their customers and stakeholders. 
Indeed, more companies are 
moving from a finance led approach 
to a design led approach, as the 
transforming power of design in 
modern business is fully appreciated.

Given this context, it is vital that design 
professionals are equipped with the 
necessary skills, so that they can take 
full advantage of the opportunities 
that exist. Their expertise will 
directly impact upon the commercial 
success of careers, companies 
and brands. Lifelong learning and 
continuous professional development 
empower growth and enable design 
professionals to keep relevant and lead 
in a fast paced world.

Working to support
design professionals 
since March 2017

Design Skillnet is a supportive partner 
to design professionals at every stage 
in their careers and business, helping 
them to anticipate and overcome 
challenges, meet goals and maximise 
potential. There are three main ways in 
which we achieves this. 

Our purpose is to drive 
excellence, helping to  
make design professionals 
recognised as central to 
business success, now  
and in the future.

‘It’s not training by trainers, it’s training 
from people who know the industry, who 
can bring a contextualised view to it.’
Simon Richards – Founder & Creative Director, 
RichardsDee
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98%
Believe that learning from Design Skillnet 
training and events has made a practical, 
positive impact on their career and business.
(Independent member research
conducted by Up to the Light in 2020)

‘Design Skillnet is not just about creativity. 
It’s about other vitally important aspects like 
communication, leadership and business 
strategy. It has more of a professional edge 
and I know our team like that aspect.’ 
Brian Stephens – Chairman, Design Partners 

Design Skillnet training and events are 
all delivered by experts in their field. 
They are designed to meet every career 
stage, helping to give individuals and 
businesses the confidence to anticipate 
and meet the future head on. 
 
Design businesses have a number 
of features and nuances that 
demand a tailored approach. It is a 
consultative business where good 
client relationships are vital to 
success. It is sometimes said that 
great work creates great relationships. 
In fact, the opposite is true. Great 
relationships create great work. There 
is no immediate, tangible ‘product’ 
being sold and selling creativity is 

rarely straightforward. Bearing these 
factors in mind, it is important that 
Design Skillnet training is delivered by 
respected figures who are immersed 
in the business. Generic training has 
never been an option. 

Importantly, Design Skillnet 
training focuses on the business 
of design. This is driving greater 
professionalisation within design 
businesses and client companies. 

‘I find it really valuable to meet people 
from other agencies at the events, 
especially as I’ve set up on my own.’
Muireann McNulty – Founder, Brandlab Design
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The Design Management 
Professional Diploma

The Design Management Professional 
Diploma is a flagship programme for 
Design Skillnet and a first for Ireland. 
Endorsed by design councils across 
the world, it is a modular course for 
busy working professional designers 
and design function managers - not all 
design managers are designers. The 
Diploma empowers participants to take 
their business and careers to the next 
level. Alumni include companies such 
as Design Partners, Fjord, Hubspot, 
Novartis, Optimise Design and Zero-G. 
 

The programme is a blended learning 
approach of experiential, online and 
1:1 coaching. Delivered in 10 modules 
over 9 months. A highlight of the 
programme is the module that is 
delivered in an international location 
with a cohort of peers from different 
countries and design specialisations, 
further enhancing the peer-learning 
and network building opportunities.   

‘The Design Management Professional 
Diploma was ideal - I wanted to be 
able to develop my understanding of 
management and leadership in a design 
context, and this programme really 
delivered on that’ 
Ciara Ni Bhrolcháin – Senior Graphic Designer, 
Savills Ireland.

‘The way design is led 
and managed is the 
critical success factor, 
not the size of the budget’
Chiva and Alegre 
Investment in Design and Firm Performance

Participants from in-house design 
teams learn with participants from 
agencies. This has encouraged 
greater empathy and understanding 
between clients and agencies. Those 
working in agencies become more 
aware of the complexities of how 
a corporation works, and clients 
develop a better understanding of 
the agency perspective. This cross- 
industry, cross-profession view is so 
important. Participants get to see 
like-minded people at different stages 
of their career and share different 
perspectives. 
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Importantly, attendees apply the learning to their own 
business context and are asked to make a ‘real-life’  
pitch for change. Their CEO or business leader is invited. 
The pitch focuses on a change in design management 
or design leadership, and asks for it to be implemented. 
Pitches have ranged from €5,000 to €2million. 

So far, 73% of those 
pitches have gone live 
and created tangible 
business benefits.

‘The Design Management Professional 
Diploma fostered an environment of 
trust and openness where people talked 
through their own experiences and 
issues. It was great to experience that 
perspective from people at different levels 
of experience and different sectors.’  
David Carberry – Senior Visual & 
UX Designer, Hubspot

Completing the Diploma has made a significant 
impact on attendees’ businesses.

‘As a direct result of the Diploma, we are 
definitely clearer on design processes  
and cognisant of more agile work  
methods. We have streamlined some  
of our  approaches.’ 
Marcus Swann – Head of Design, Isobar 

And a better analysis of their business situation.

‘As a result of the Design Management 
Professional Diploma, I’ve started looking  
more forensically at what we are doing  
in our processes and I’ve already 
instigated some new processes for  
the creative team.’  
Fran Tyrell – Global Head of Creative & 
Content, Novartis

And better management of clients and projects.

‘The Diploma has played a role in the 
greater professionalisation of our business. 
For instance, we re-looked at all the touch 
points with clients and who is managing 
that. We thought about how we are going 
to work more efficiently in the future.’ 
Diarmuid MacMahon – Director, Design Partners 

Design Management Professional Diploma attendees 
have learned and developed the tools, processes and 
methodologies to successfully manage design as a key 
business resource, and respond to opportunities at the 
emerging intersection of design and business.
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Supporting in-house
design teams

As well as training that involves 
attendees representing multiple 
companies, Design Skillnet provide 
bespoke in-house training. From 
pharmaceuticals to technology, banks 
to drinks manufacturers, Design 
Skillnet has successfully delivered in-
house training to address the specific 
needs of particular organisations. 

This has proved a flexible and 
convenient way to access Design 
Skillnet’s expertise and discuss how 
workshops can be tailored to the 
specific needs of the organisation 
and team. These can form part of a 
continued professional development 
programme or be used as one-off 
sessions to address particular areas.

In-house design/creative 
departments and agencies have 
much in common. They share very 
similar issues around how to compete 
for work, position themselves, adopt 
a more strategic approach and add 
value to client relationships. 

In-house training requires significant 
preparation to ensure relevance 
and a bespoke approach. Large 
organisations often have distinct 
cultures and structures, so training 
needs to take these fully into account.
  
This type of training has proved a 
powerful catalyst for fundamental 
improvements in business performance. 

‘The “Business value of in-house design” 
training has helped us to communicate our 
value to the wider business. There’s now more 
inclusion from the start of the process and 
that’s down to our instigation. Instead of a 
marketing manager leading it, there is now 
more of a team effort. There is a huge cost 
and time saving. It’s more efficient.’
Deirdre Donohue – Senior Brand Designer, 
SSE Airticity

‘Their in-house training has been excellent. As 
a result, we’re taking a whole new approach to 
attracting and winning new business. We have 
successfully won pitches through the skills 
taught across all of our teams.’
Joanne Nolan – HR Lead, Boys + Girls

‘As a result of Design Skillnet’s creative briefing 
session, we restructured our briefing process 
and our briefing documentation. We have 
hugely improved that. We are beginning to put 
measurements in now to monitor continuous  
improvement. It had a huge impact.’ 
Julie Richards – Global Head of Market
Development, Novartis 
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‘A direct consequence of the in-house 
training was that people felt empowered 
to think about what their career path 
could be within a global consulting 
organisation. It helped individuals to 
consider the business value of design 
and start to understand who their network 
is and who they have to influence. Then, 
develop a strategy of how to get there.’ 
Connor Upton – Group Design Director, 
Fjord at the Docks

‘They’ve been very active at reaching out 
to agencies with appropriate support 
since Covid has hit. That’s from bringing 
our teams safely into the office again to 
the one-to-one coaching. There have 
been so many great programmes.’
Oonagh O’Connor – HR Lead, Each&Other
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Workshops, briefings
and training

Post workshop 
attendee feedback 
shows a satisfaction 
level of over 95%.

‘It is accessible and relevant training and is 
very valuable for those who run a design 
practice or studio.’ 
Shane O’Riordan - Design Director - Rothco | 
Accenture interactive 

Since formation, Design Skillnet 
has run an extensive and varied 
programme of workshops, training 
sessions and briefings covering 
everything from ‘Managing the Client 
Relationship’ to ‘Negotiation Skills’, 
‘Winning Business’ to ‘Creative Briefs 
that Work’, ‘Charge what you’re Worth’ 
and ‘Pricing Creative Services’ to 
‘Brand Masterclass.’ 

All the training is bespoke for design 
professionals. They are not generic 
courses. The training is continually 
updated to ensure that content is 
absolutely relevant and bang up to 
date. Every session is highly practical 
in nature and equips attendees with 
new skills that they can apply to their 
business the very next day.

Busy design professionals need to be 
assured that the subject matter and 
course content will directly benefit 
their business. With this in mind, 
Design Skillnet has consistently sought 
evaluation feedback from attendees.

The training and events are delivered 
by a world class selection of speakers 
and trainers. This has helped to provide 
an international perspective beyond 
Ireland, and ensured that attendees 
have felt challenged and stretched. 

‘There’s a focus on the commercial side of 
design and I think that’s so important. Design 
Skillnet has definitely been instrumental in 
helping me get a better framework in my 
business and a more commercial focus.’
Dee Corcoran – Creative Director, Chapter

‘Design Skillnet has taught me how to manage 
my business better.’ 
Anne Kelly – Director, AK Graphics
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Designs on Growth

‘The Designs on Growth course gave us 
the opportunity to look objectively at all 
aspects of our business. As a result, we 
were able to put processes in place to grow 
our team, our capacity and our turnover. I 
would thoroughly recommend the course 
to other design studios that are invested in 
growing their business.’
Clare Brennan - Brennan & Stevens

Designs on Growth helps agencies to 
achieve a better balance between their 
love of design and the need for greater 
commerciality. This can sometimes 
require a shift of mindset as many 
agencies are founded by designers. 

The programme empowers agency 
owners to become better leaders and 
managers. 5 modules, delivered in a 
6 month time frame cover business 
vision and planning, managing money 
and time, sales and marketing, 
developing and leading teams.

Agency and studio owners face similar 
challenges, so the peer learning and 
coming together on the course to share 
experiences is invaluable. It also gives 
agency owners much needed time 
to take a step back from day to day 
pressures and think more strategically. 

Without a focus on business, the 
growth potential of a design agency will 
forever be limited. Increased business 
acumen not only benefits their 
agencies, but enables them to better 
understand their clients’ challenges. 

For many design and  
creative agencies the  
priority is to create great 
work and the business side 
can often be secondary. 

‘It’s given me a more well-rounded skillset 
covering both business and design, not 
just design. I can talk more about ‘return 
on investment’ in a way that I couldn’t 
before.’
Lydia Ward – UX Researcher, Genesys 

The primary impact of Designs 
on Growth is to develop a more 
commercial approach to running  
a design business.
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‘We made a lot of changes 
based on the Designs on Growth 
course. Most of these were 
around our finances. We now 
have a much better financial  
perspective for our business. 
It has been invaluable.’
Brian Nolan – Director, Detail 

‘Designs on Growth gave us the opportunity 
to look at the company and achieve some 
of the goals we needed to achieve. It has 
helped us to change our mindsets and focus 
on our business goals and not just those 
of clients. It was a brilliant course, full of 
thoughtful insight.’
Rhys Jenkins – Managing Director, We Are Open 

‘I really struggled on my own for years as 
I didn’t know where to go for help. Once 
I went on Designs on Growth and other 
workshops, things just took off. It’s the way I 
now understand all the different aspects of 
running a design business.’ 
Karen Hanratty – Director, Pixel

‘The Designs on Growth training has really 
helped in terms of setting out goals for the 
business and deciding where we need to be. 
It’s given me the space and opportunity to 
think these things through.’ 
Colin Byrne - Director, Totem

‘The course was bang on relevant to us as 
a business…We were in a better place to 
deal with Covid as a benefit of the work 
we’d done.’ 
Roisin Buckley - Director, Piquant 
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Connecting & 
Sharing

Being ‘Supportive’ is one of  
Design Skillnet’s brand pillars:

We work with our members and for  
our members. We are a supportive 
partner that helps individuals and 
businesses to overcome challenges, 
meet goals and maximise potential.  
It’s a collective effort to help our 
members improve and prosper.

93%
Believe that Design Skillnet provides an 
excellent supportive peer to peer network.
(Independent member research
conducted by Up to the Light in 2020)

Design Skillnet training and events 
provide a platfrom for design 
professionals from agencies to 
in-house teams and independents 
to connect and learn from diverse 
perspectives. 

Upon exposure to other companies, 
there is a swift realisation that they 
face many of the same issues. This is 
at once encouraging and reassuring. 
There has been a huge practical 
and psychological benefit in design 
professionals across different 
disciplines and companies talking 
to one another.

Design Skillnet is a facilitator or central 
point from which to share experiences, 
discuss issues, appreciate different 
perspectives and connect with 
peers. All training and events are 
opportunities to widen networks and 
feel part of something bigger. 

Many members note the peer-learning 
and network building opportunity as 
an important benefit of Design Skillnet. 
Whether you are a Design Manager 
in a large corporate, the MD of an 
agency or an independent designer, the 
knowledge that there is a community to 
lean on and turn to for help is invaluable.

During Covid, workshops and events 
have transferred online, generating 
larger audiences and extending 
Design Skillnet’s reach. The 
organisation has played a vital role 
in helping to create a unified and 
supportive community through 
challenging times. Many agencies 
have fared well through the pandemic, 
depending on the design disciplines 
they offer and which sectors their 
clients occupy. Some agencies have 
also pivoted successfully. It has been 
important that these stories are 
shared and a sense of optimism and 
confidence prevails. Design Skillnet 
has been the facilitator.

Design Skillnet reacted to the 
pandemic extremely quickly, staging 
nearly 30 courses across April and 
May 2020. It was tangible evidence of 
Design Skillnet’s ability to be proactive 
and provide support.
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‘I see Design Skillet as an important peer to 
peer network. It’s always those conversations 
in the breaks or after the event with other 
design business owners that can be really, 
really helpful.’ 
Karen Hanratty – Director, Pixel Design

‘One of the great things is the networking 
side. I have definitely found more of a network 
through Design Skillnet.’
Dee Corcoran – Creative Director, Chapter

‘I feel that this is the first time 
the design community have 
come together and been 
able to talk. Design Skillnet 
have brought the design 
community together.’ 
Iain Slater – Founder, Slater Design 
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‘Design Skillnet helps to ensure that we 
are aware of what is going on in a broader 
sense and are staying current. Being 
current is really important in what we do.’ 
Rocky Grennell – Managing Director, 
DesignWorks  

‘It’s a very good resource with a great 
pool of experts in a diverse network of 
disciplines within design and strategy. 
That really came into its own when Covid 
became apparent. There were weekly 
webinars. At a challenging time, they 
were a very steady ship.’ 
Jenni Hedderman – Founder & Creative 
Director, Illuminate Creative Consultancy
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Leading & 
Inspiring

Being ‘Advocates’ is one of  
Design Skillnet’s brand pillars:

There’s never been a more exciting 
time to be a design professional. 
Design Skillnet members are at the 
forefront of change and opportunity, 
creating tomorrow’s products, 
services and experiences. Design 
Skillnet has helped to bridge the 
gap between design and business, 
ensuring that its members are best 
placed to seize opportunities and 
shape the future.

Central to this role is the annual Design 
Leaders Conference organised by 
Design Skillnet. The Design Leaders 
Conferences have been an unqualified 
success. They have brought together 
Ireland’s design community and 
gathered together a stellar list of 
leading international speakers. 
Attendees have been provided with a 
wider perspective, beyond Ireland, and 
a range of inspiring themes.

The importance of design can only 
increase as more businesses realise 
its power to influence, motivate and 
transform. We are a constant advocate 
for design and its strategic value. We 
know that design is central to business 
success, not an add on.

75%
View Design Skillnet as a design  
leader and influencer, just as much  
as a training organisation.
(Independent member research 
conducted by Up to the Light in 2020)

‘The Design Leaders Conference 
brings the design community 
together. This is highly significant. 
It would not have happened in the 
same way without Design Skillnet’s 
leadership and vision.’
Brian Stephens – Chairman, Design 
Partners 
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Kwame Nanning , McKinsey
Design Leaders Conference 2018
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Clockwise from top left:
1. Catching up
2. Maartje Wensing, Liza Enebeis - Studio Dunbar 

with Aileen Dempsey - Design Skillnet
3. Blair Enns - Win Without Pitching
4. Marty Neumeier 
5. Panel discussion

Design
Leaders
Conference

1. 2. 3.

4.5.
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Once again, the focus  
has been on the 
business of design:

‘There are so many creative and design 
conferences but the Design Leaders 
Conference is very much focused on 
business owners and business leaders. 
I don’t see anything else that really 
touches on that.’
Michelle Bourton – Marketing Manager, Irish Distillers 

The conferences have enthused and reinvigorated. 
Business owners and leaders benefit from a feeling 
of renewal:

‘People have observed that we’ve come 
back from the Design Leaders Conference 
refreshed and joyful. It’s good to be with like-
minded people. We come back buzzing.’
Deirdre Donohue – Senior Brand Designer, 
SSE Airtricity

The 4th Design Leaders Conference 
took place virtually/online in October 
2020, at a time of disruption and 
change. The lineup of international 
experts set out to help the design 
sector navigate the future with 
increased knowledge and confidence. 

Topics included the future of post 
Covid retail, the future of work, pricing 
creativity and sustainable design 
practice. 

In 2021 the Design Leaders Conference, 
whether a physical or virtual event, 
will provide an inspiration point and an 
important shared connection for design 
professionals in Ireland. 

‘When we saw Thierry Brunfaut speak at 
the Design Leaders Conference, we really 
liked his approach to the rituals of what 
happens within the agency each week. 
We have adapted that for our agency 
and it works very well. It has brought 
an element of continuity that has been 
invaluable during Covid.’
Jason Delahunty – Director, Zero-G 

Attendees come away with actionable 
nuggets to inspire practical new 
approaches in their businesses: 

‘The Design Leaders Conference is a magical 
day for business owners like me. When you 
walk away you think, “Right, now I’m going to 
do this, and try this and this.’
Mary Doherty – Director, Red Dog Design

The Design Leaders Conferences have always offered  
a wider, international perspective: 

‘Being aware of the wider context of design 
outside of Dublin is very important to me. Some 
of the speakers are fantastic and show how you 
can push yourself beyond your comfort zone. 
It’s hugely inspirational for all of us.’
Iain Slater – Founder, Slater Design 

And they are wonderful opportunities to connect  
people and businesses.

24



How our members  
describe Design Skillnet

Influential 
Inspiring 
Facilitator 
Current   
Thought 
leaders 
Quality  
Dynamic 
Supportive
Commercial
 

Professionalism 
Credibility 
Ambitious 
Leadership
Vision
Expert
Enjoyable
Committed
New thinking 
 
 

Enablers 
Purposeful 
Practical 
Respected 
Future focused 
Comprehensive 
Advocates     
Perspective      
Pioneers 
Diverse  
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98%
Believe that Design  
Skillnet has ‘exceeded  
my expectations.’

 

Why and how we 
measure impact
It is critically important to measure 
Design Skillnet’s impact. Without 
this, the organisation will not know 
how and where to improve. It is also 
a membership organisation, so 
consulting and listening to members 
is key. Continuous feedback is gained 
through post training/event evaluation.

A research exercise with members 
was conducted in 2020. This was 
conducted by independent company, 
Up to the Light. This survey revealed:

Design Skillnet’s impact is 
measurable across 7 key areas: 

01.  Career progression and continued   
 professional development.
02.  Tangible improvements in 
 business performance.
03.  Improvements in softer people skills.
04.  Providing access to thought leadership.
05.  Providing an international perspective.
06.  Growing a supportive network 
 and community.
07.  Leading business confidence 
 and inspiration. 

‘From a purely creative point of view there are 
many resources. What I’m always looking for 
are things for the business- new processes, 
new innovations, how you run a studio. That 
has always been missing in Ireland and 
Design Skillnet really fill that gap.’
Mary Doherty – Managing Director, Red Dog Design

This reflects the gap that 
existed prior to Design Skillnet 
and the effectiveness of their 
work since 2017.

Although over 90% of Design 
Skillnet’s business is directly 
related to learning and continued 
professional development, 
independent research highlighted 
that the organisation’s impact 
goes far beyond this.
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93%
Believe that Design Skillnet 
provides an excellent 
supportive peer to peer 
network.

98%
Believe that learning from 
Design Skillnet training and 
events has made a practical, 
positive impact on their 
career and business. 

‘We pitch internally to panels and different 
groups. We have implemented ideas from 
the ‘Winning Pitches’ workshop and it has 
definitely worked for us.’ 
Deirdre Donohue – Senior Brand Designer, 
SSE Airtricity

‘It’s been really impactful, particularly in 
identifying a leadership vision for the design 
team and identifying a collective goal of what 
we are trying to achieve.’
Peter Rigney – Design Director, Tap Creations

Examples of that ‘practical, 
positive impact’ included: 

01.  Better negotiation skills.
02.  Improved pitching and business development 
 performance, translating into new business.
03.  Better financial management and increased profits. 
04.  Improved internal processes.
05.  Sharper presentation skills.
06.  Improved client relationship management.
07.  Better positioning of the business 
 versus competitors. 

‘Design Skillnet is about skills, but much more 
than that. I see them as a very accessible 
networking body, as well.’
Jane O’Reilly – Brand Consultant/Deputy Managing 
Director, Image Now Consultants 
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Lifelong learning
Design Skillnet recognises that 
careers don’t stand still. The need for 
design professionals to increase their 
knowledge and sharpen skills 
is imperative.

The concepts of lifelong learning, 
personal development and leadership 
skills are fundamental to Design 
Skillnet’s work. Design is about 
the future – designing tomorrow’s 
products and services. In this context, 
there is a pressing need for design 
professionals to stay current, keep 
learning and stay ahead. Design 
Skillnet primarily delivers this through 
training. However, their networking 
events and the Design Leaders 
Conference also make an important 
contribution to people’s personal 
development. Design Skillnet’s role is 
to facilitate, enable and empower.

A responsible approach means 
addressing the issues at the  
heart of our industry. We focus  
on what really matters and where  
we can make a tangible difference  
via the very best training, advice  
and inspiration.

‘Design Skillnet has given us an 
opportunity to skill-up and gain 
confidence. It has given us the 
opportunity to unite more as an industry.’
Pat Kinsley – Founder, Neworld Associates 

‘I think what Design Skillnet have done is 
phenomenal. They filled the space for training, 
professional development and leadership.’
Simon Richards – Creative Director, RichardsDee

‘Being part of Design Skillnet has allowed us 
to develop our companies leadership skills, 
indeed my own. We only dabbled in training 
before we joined the Skillnet, and now it’s 
embedded in our company culture. It is now 
my responsibility to lead our learning agenda.’  
Andrew Bradley – Managing Director, Bradley Brand

‘Without a doubt, Design Skillnet 
training has boosted my business. 
We have won several branding 
projects, simply because I have 
become better at listening to client 
needs and then matching our skills 
accordingly. That was so useful. I’ve 
been able to create higher value for 
my client base.’
Anne Brady – Director, Vermillion Design 
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Design Skillnet has made great 
strides in this area, especially 
when one remembers that relevant 
and bespoke training for design 
professionals in Ireland simply 
did not exist prior to the launch of 
Skillnet in March 2017. 

However, next steps will be  
to investigate opportunities  
for a more formal CPD structure,  
linked to defined career paths.  
This is part of an ongoing  
challenge around ensuring that 
design professionals have the 
skills to remain at the forefront of 
imagining and delivering change.
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05. 
Our partners
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Our partners
The following organisations have 
supported Design Skillnet’s vision 
and are owed a debt of thanks:

Our members
21 Spaces
ABGC
ADI Studio
AK Graphics
Alkamee Brand & Design
Alltech
Amanda Bone Architects
AMP Visual Ltd
ARUP
Associate
Atelier
Atomic
Audrey Gaffney Associates
begley hutton
bennis design
Big Small Design
Billion Studio
Blink Design
BNP Paribas
Bossanova
Boxclever
Boyle Design Group
Boys & Girls
Bradley Brand & Design
Brand Central
Brand New Creative
Brandlab
Brennan & Stevens
Catalyst
Catapult
Chapter
CI Studio
Copper Reed Studio
Creed Agency
Cube Design
Custodian Consultancy
Deloitte Digital

Dennison Design
Dentsu Aegis Network
Dept Agency
Design Factory
DesignFolk
Design Partners 
Design Pro Automation
Designedly
Designit
DesignWorks
Detail. Design Studio
Dolmen
Doodle Creative
Douglas Wallace
Dublin Design Studio
Dynamo
Each & Other
Eaton
Edit Design Studio
Emotion Media 
Epsilon
Evolve
EY
Faction Collective
Fjord | Dublin
Form Native
Frontend
Fudge Creative
FUSE
Genesys
Get Funky Design
Goosebump
Gorgeous Design Co
Granite Digital
Greenhouse
Greif Maher
Group Think

Guns or Knives
Henry J Lyons
Hi Tone Design
Hoop-la
Hubspot
Idea
iHeed
Illuminate Creative 
Consultancy
Image Now
In the Company of Huskies
Intercom
iProspect
Isobar Ireland
Iterate
Kingston Lafferty Design
Language
Little Design House
Longform Architecture
McCann Dublin
Millimetre Design
MOLA Architecture
Monologue
Morgan Young Consulting
Mortar & More
Motif
Naught 9 Design
Nearform
New Graphic
Neworld Associates
Novartis
NYD Ltd.
Optimise Design
Or Studio
Originate
Penhouse Design
Peter Legge & Associates 

Architecture & Design
Piquant Media
Pixel Design
Poppulo
Principle 
Red and Grey
Red Dog Design
RichardsDee
Rothco
Rua Architects
Savills
Slater Design
So & So
SSE Airtricity
Studio AAD
Studio Forty9
Tap Creations
The Pudding Brand
The Studio @ Irish Distillers
Think Design
Tiny Ark
Totem
True Story
TrueOutput
Unispace
Unthink
Vermilion Design
We Are Open
We Make Visual
Wolfgang Digital
WONDR
Workday
Workhuman
Zero-G

This list reflects members as it is not possible to to list all participants.

Steering Group
Andrew Bradley Bradley Brand 
Bairbre McGlade Boys + Girls 
Brian Herron Each & Other
Brian Stephens Design Partners
Conor Nolan Deloitte Digital
John Moriarty Fjord
Karen Hanratty Pixel Design
Simon Richards Richards Dee  
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Get in touch

Design Skillnet
WeWork Charlemont Exchange, 
Charlemont Street, 
Dublin 2

info@designskillnet.ie 
www.designskillnet.ie

Design Skillnet is co-funded by Skillnet Ireland and member  
companies. Skillnet Ireland is funded from the National  
Training Fund through the Department of Education and Skills.


